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QUESTION 1
Advances in technology have dominated the entire world in almost every sector, especially in communication and media, where there are important advances in media streaming. Online streaming services such as Amazon Prime, Netflix, and Hulu Plus have come up with better and fresh alternatives for long-suffering cable clients with the same satisfaction they have been yarning for many years.

Media streaming offers streaming movies ranging from .ogg, .drc, .vob, .flv, .mp4 file formats that aid in improving video versatility delivery as compared to the video format MPEG, which was adopted by NTSC, PAL, and SECAM in moving picture transmission in TV broadcasting (Gass, 2009). As a result, the technology used in the creation of these modern TV signals has greatly increased consumer numbers in the sense that most of them can easily access it through different devices like their tablets, PCs, Smartphones, and their smart TVs.

Technology has also significantly improved the coverage of information in the media. Today an individual may get the information he or she desires instantly provided that there is internet accessibility. Cloud computing has also aided in firms and information convergence, thus making it easier to retrieve any information that is required in any format a person desires (Gass, 2009). Not only does this prove that technology has been an essential tool used to organize information, but also it has improved its coverage through satellite communication among the very many aspects involved in telecommunications.

QUESTION 2
The fast development and enhancement of new media in the modern days has been among the driving force accelerating the globalization trend in human society. Digital media has brought along human and society interactions to a very highly complex and interconnected level and brought changes in the existence of inter-cultural communication in the traditional sense. Due to such circumstances, many scholars are now becoming involved in finding out the existing relationship between intercultural communication and new media.

Human communication, according to history, began with spoken or the oral tradition; as time went by, distribution of messages advanced from the simple known spoken tradition to print, electronics that are wired, electronics without wires, and then digital communication means. The biggest change in the circulation of messages was seen when the internet and computer machines were introduced in the 1990s. Since those days, the change of mediums of communication greatly affected the comprehension of humans about the media, the use of space and time, and control and reachability of the available media (Chen, 2012). In the modern days, defined by digital means of communication, time has been squeezed by decreasing the available distance between two different points out in space. Consequently, this sense of space has guided individuals to perceive that global, national, and local space becomes outdated.
Additionally, digital media reachability can now reach all individuals instead of a few audiences. All of the above digital media have greatly influenced and will continue to influence the way individuals live, think, and act. For instance, digitalization, which is considered a mixture of electronic and print Media in a binary code, is known to convert analog to digital, which needs different modes of distribution and production.
Digital media is seen as the force behind the globalization trend in human society. This trend in globalization has brought significant transformations to all areas of society. Digital media is seen as new isn't because of its integration of the mass media and ancient interpersonal but because of the new tasks that make people command messages equally in inter-personal media, which in turn permits them to have domination of the messages in media. Digital media enables individuals to interact with many individuals simultaneously (Chen, 2012). Digital media enjoys five distinctive features: virtuality, hypertextuality, interactivity, and convergency and digitally.
First and foremost, digitalization is one of the eminent features of digital media. Digital media is known to dematerialize media texts by changing data to digital from analog form. Digital media makes it possible for the retrieval, manipulation, and storage of large amounts of information in very limited spaces.


[bookmark: _GoBack]Digital media links up the functions and forms of information, media, electronic computing, and electronic communication. The internets' emergence can demonstrate the media's convergence power in terms of its functions embedded in broadband communication networks and computer information technologies (Allwood, 2010). With the above distinct characteristics, modern media propels the globalization trend to the lofty possible level in the history of humans.
In conclusion, new media or modern media, especially social media platforms such as the iPhone, Twitter, YouTube, Myspace, Instagram, Myspace, and Facebook, have made it possible for individuals from all parts of the globe to present his/herself in a specific way and stay online in cyberspace. Certainly, the pliability of presented or shared information in the digital media will influence the blossoming of inter-cultural relations either negatively or positively in the virtual community.
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